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1
LINK OPTIMIZATION

BACKGROUND OF THE INVENTION

1. Field of the Invention

The present invention relates to the field of Internet adver-
tising. More specifically, the present invention relates to the
optimization of links displayed on a web page.

2. Description of the Related Art

A domain name is the top level of an Internet web site’s
Uniform Resource Locator (URL). For example, the URL
“www.yahoo.com/sports/mlb.html” has the domain name
“yahoo.com.” Many companies prefer to have domain names
that are easy to remember and/or are related to the goods
and/or services that they provide. This is in part due to the fact
that some users engage in direct navigation of web sites,
wherein they type in generic names for the item, product, or
service they are looking for prepended to a top level domain
extension (e.g., “.com”) in hopes of finding relevant web
pages, instead of going through a traditional search engine.
For example, a user may try “digitalcameras.com” in the
hopes of finding a digital camera before or in lieu of using a
search engine to do so.

There are a large number of domain names that are owned
by parties other than companies involved in the traditional
sale of goods and services. For example, it is not uncommon
for individuals or companies to purchase generic domain
names, such as “miamirealestate.com” and simply “park” the
domain name, waiting until someone approaches them to
purchase the domain name.

One way for the individuals or companies controlling these
generic domain names to add revenue is to engage in a pro-
gram wherein advertising is placed on the web sites associ-
ated with these domain names, in the hopes of attracting users
engaging in direct navigation. Oftentimes this involves a part-
nership with a search engine or directory. It is also beneficial
to place advertiser sponsored keywords on the web page
instead of or in addition to direct advertising, as users are
more likely to click on keywords than plain advertising. The
keywords may then link to subsequent web pages containing
search results from the search engine (including paid list-
ings), just as if the user had typed those keywords into the
search engine.

Domain match technology may be used to automatically
examine a particular domain name and extract relevant key-
words related to it for placement on the web page. This may
involve the segmenting of the domain name into constituent
terms and using any of a variety of topologies to get back a set
of related keywords.

SUMMARY OF THE INVENTION

In an embodiment of the present invention, keywords may
be dynamically optimized. This may include techniques for
reducing the number of keywords assigned to a particular web
page (and selecting which keywords to eliminate). This may
also include techniques for reordering keywords, introducing
new keywords, and/or changing the attributes of keywords
(e.g., size, font, color, spacing, etc.) assigned to a particular
web page. Any of these techniques may be dynamically
implemented by basing the optimization on one or more
metrics and data collected from user interactions with the
webpage.
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2
BRIEF DESCRIPTION OF THE DRAWINGS

FIG. 1 is a flow diagram illustrating a method for placing
keyword links on a web page in accordance with an embodi-
ment of the present invention.

FIG. 2 is a flow diagram illustrating a method for placing
keyword links on a web page in accordance with another
embodiment of the present invention.

FIG. 3 is a flow diagram illustrating a method for placing
keywords links on a web page in accordance with another
embodiment of the present invention.

FIG. 4 is a flow diagram illustrating a method for placing
keywords links on a web page in accordance with another
embodiment of the present invention.

FIG. 5 is a block diagram illustrating an apparatus for
placing keyword links on a web page in accordance with an
embodiment of the present invention.

FIG. 6 is a block diagram illustrating an apparatus for
placing keyword links on a web page in accordance with
another embodiment of the present invention.

FIG. 7 is a block diagram illustrating an apparatus for
placing keyword links on a web page in accordance with
another embodiment of the present invention.

FIG. 8 is an exemplary network diagram illustrating some
of'the platforms that may be employed with various embodi-
ments of the invention.

DETAILED DESCRIPTION OF SPECIFIC
EMBODIMENTS

Reference will now be made in detail to specific embodi-
ments of the invention including the best modes contemplated
by the inventors for carrying out the invention. Examples of
these specific embodiments are illustrated in the accompany-
ing drawings. While the invention is described in conjunction
with these specific embodiments, it will be understood that it
is not intended to limit the invention to the described embodi-
ments. On the contrary, it is intended to cover alternatives,
modifications, and equivalents as may be included within the
spirit and scope of the invention as defined by the appended
claims. In the following description, specific details are set
forth in order to provide a thorough understanding of the
present invention. The present invention may be practiced
without some or all of these specific details. In addition, well
known features may not have been described in detail to avoid
unnecessarily obscuring the invention.

In an embodiment of the present invention, keywords may
be dynamically optimized. This may include techniques for
reducing the number of keywords assigned to a particular web
page (and selecting which keywords to eliminate). This may
also include techniques for reordering keywords assigned to a
particular web page. Either of these techniques may be
dynamically implemented by basing the optimization on one
or more metrics.

The reduction of keywords is valuable to prevent cannibal-
ization of user clicks. Underperforming keywords linked on a
web page have the effect of lessening the overall monetization
of'the web page via a number of factors. One of these factors
is the frequency by which users who click on an underper-
forming keyword wind up not clicking on perhaps a more
valuable or likely to be monetized keyword. This may be due
to the user, for example, deciding only to click on one key-
word before giving up. As such, it is important that the system
ensure that the one keyword the user selects is a high per-
forming one. Another factor is simply the fact that the more
keywords appear on a web page, the more like advertising
they appear to be, and thus the more likely it is that the user
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will simply ignore all the keywords. Therefore, reducing the
overall number ofkeywords on a web page to ensure that only
the most useful keywords appear can significantly increase
the monetization of the web page.

The metrics utilized to dynamically optimize the keywords
may be any metric related to the likelihood that a user will
ultimately purchase a good or service based on the keyword.
In one embodiment, the metric may be search through rate,
which is the rate at which users click on the particular key-
word. In another embodiment, the metric may be revenue per
thousand impressions, which measures the click through
rates of advertisements placed on the subsequent page(s) that
correspond to the keyword ((revenue/page views)*1000).
Such metrics may be measured based on recent past perfor-
mance, such as a prior day’s data, which itself may be col-
lected and aggregated per webpage, per group of webpages,
and/or per market. Keywords with higher click through rates
and/or higher revenue per thousand impressions may be
selected ahead of lower performing keywords when deter-
mining which keywords to keep on the page, or placed higher
than lower performing keywords when re-ordering the key-
words. By utilizing recent usage data, the keywords are
dynamically optimized and the performance of keywords is
constantly monitored and factored into the optimization pro-
cess.

The metrics may also include user-specific metrics. For
example, the keywords displayed on a particular web page
may be keyed towards the particular keywords most likely to
get a response from the user. A user profile for the user may be
accessed in order to aid in this analysis. Certain presumptions
may be made based upon this user profile. Additionally, met-
rics such as geographical location and time of day may be
utilized as well.

Collectively, all of these metrics may be said to provide
information regarding the “quality” (i.e., the monetization
potential) of the keywords.

It should be noted that the present invention is not limited
to the placement of keywords on web pages of particular
domain names. In other words, domain matching technology
need not be used. The present invention may be used in other
arenas where keyword optimization is necessary, such as the
placement of keyword advertising on content rich pages. As
such, rather than using domain match technology to select a
first pass group of keywords (which then may be optimized
using the techniques described above), the first pass may be
made by examining the content of the web page itself to
extract keywords (e.g., page crawling).

Mobile devices such as cell phones, portable e-mail
devices, and mobile computers are being increasingly used to
access the Internet. Such mobile devices often have more
limited screen space and navigational abilities than the tradi-
tional desktop or laptop computer. In an embodiment of the
present invention, keyword optimization is applied to web
pages frequented by these mobile devices to further ensure
that monetization is maximized. Such an embodiment may be
combined with an embodiment applied to “normal” comput-
ers. For example, the system may take steps to determine the
type of device on which the user is operating. This may
include checking various communication properties (e.g.,
cell phones operate on different networks and/or have difter-
ent source addresses than traditional computers). This may
also include checking a user profile. The system may then
apply a first optimization scheme for users on a traditional
computer and a second optimization scheme for mobile
devices (with, for example, fewer displayed keywords than
even the optimized version for traditional computers).

20

25

30

35

40

45

50

55

60

65

4

As an example, a typical domain matching technique may
be used to extract 10 keywords for a particular domain name.
By applying various optimization techniques described
above, the “best” 7 keywords may be displayed for users
viewing the corresponding web page on a traditional com-
puter, whereas the “best” 4 keywords may be displayed for
users viewing the corresponding web page on a mobile
device.

In the mobile device embodiment, additional metrics may
be utilized as well. For example, rather than using a user
profile to determine geographical location, Global Position-
ing System (GPS) functionality built into the mobile device
may be utilized for such purposes.

FIG. 1 is a flow diagram illustrating a method for placing
keyword links on a web page in accordance with an embodi-
ment of the present invention. At 100, a first plurality of
keywords to be placed on the web page may be determined.
This may include utilizing domain match technology to
extract keywords from a domain name for the web page. It
may also include examining the content of the web page to
extractkeywords. At 102, a second plurality of keywords may
be dynamically determined based on information related to
monetization potential of the first plurality of keywords.
Monetization potential refers to the ability of the individual
terms to ultimately result in revenue for the search engine or
directory. This information may include, for example, the
search through rate for each of the first plurality of keywords
over a period of time, revenue per thousand impressions for
each of the first plurality of keywords over a period of time,
information regarding a user accessing the web page (e.g.,
geographic information about where the user is located, user
search pattern information), etc. The dynamic aspect of the
determination means that the system may evaluate the mon-
etization potential of the key words at run time, or as close to
at run time as possible, and that changes affecting the mon-
etization potential of the key words may be quickly accounted
for by the process. The second plurality of keywords may be
a subset of the first plurality of keywords. Alternatively, the
second plurality of keywords may include keywords not con-
tained in the first plurality of keywords. At 104, links may be
created on the web page to each of the second plurality of
keywords.

FIG. 2 is a flow diagram illustrating a method for placing
keyword links on a web page in accordance with another
embodiment of the present invention. At 200, a plurality of
keywords to be placed on the web page may be determined,
wherein the plurality of keywords are ordered according to a
first ordering. This may include utilizing domain match tech-
nology to extract keywords from a domain name for the web
page. It may also include examining the content of the web
page to extract keywords. At 202, a second ordering different
than the first ordering may be dynamically determined based
on information related to monetization potential of the plu-
rality of keywords. This information may include, for
example, the search through rate for each of the first plurality
of keywords over a period of time, revenue per thousand
impressions for each of the first plurality of keywords over a
period of time, information regarding a user accessing the
web page (e.g., geographic information about where the user
is located, user search pattern information), etc. The second
plurality of keywords may be a subset of the first plurality of
keywords. At 204, links may be created on the web page to
each of the plurality of keywords, wherein the links are
ordered on the web page according to the second ordering. It
should be noted that this embodiment may be combined in
whole or in part with the embodiment described in FIG. 1 to
both pare down an original set of keywords and re-order them.
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FIG. 3 is a flow diagram illustrating a method for placing
keywords links on a web page in accordance with another
embodiment of the present invention. At 300, a first plurality
ofkeywords to be placed on the web page may be determined.
This may include utilizing domain match technology to
extract keywords from a domain name for the web page. It
may also include examining the content of the web page to
extract keywords. At 302, it may be determined if a user
accessing the web page is utilizing a mobile device. If not,
then at 304, a second plurality of keywords may be dynami-
cally determined based on information related to monetiza-
tion potential of the first plurality of keywords, wherein the
second plurality ofkeywords is a subset of the first plurality of
keywords. This information may include, for example, the
search through rate for each of the first plurality of keywords
over a period of time, revenue per thousand impressions for
each of the first plurality of keywords over a period of time,
information regarding a user accessing the web page (e.g.,
geographic information about where the user is located, user
search pattern information), etc. The second plurality of key-
words may be a subset of the first plurality of keywords.
Alternatively, the second plurality of keywords may include
keywords not contained in the first plurality of keywords. At
306, links may be created on the web page to each of the
second plurality of keywords. If at 302 it was determined that
the user is utilizing a mobile device, then at 308, a third
plurality of keywords may be dynamically determined based
on information related to monetization potential of the first
plurality of keywords, wherein the third plurality of keywords
is a subset of the first plurality of keywords and contains fewer
keywords than the second plurality of keywords. This infor-
mation may include, for example, the search through rate for
each of the first plurality of keywords over a period of time,
revenue per thousand impressions for each of the first plural-
ity of keywords over a period of time, information regarding
a user accessing the web page (e.g., geographic information
about where the user is located, user search pattern informa-
tion), etc. The second plurality of keywords may be subset of
the first plurality of keywords. This may also include infor-
mation regarding the mobile device utilized by the user, such
as GPS or telephone number information. Then at 310, links
may be created on the web page to each of the third plurality
of keywords.

FIG. 4 is a flow diagram illustrating a method for placing
keyword links on a web page in accordance with another
embodiment of the present invention. At 400, a first plurality
ofkeywords to be placed on the web page may be determined.
This may include utilizing domain match technology to
extract keywords from a domain name for the web page. It
may also include examining the content of the web page to
extractkeywords. At 402, attributes to be used to display links
to the first plurality of keywords may be dynamically deter-
mined based on information related to monetization potential
of the first plurality of keywords. This information may
include, for example, the search through rate for each of the
first plurality of keywords over a period of time, revenue per
thousand impressions for each of the first plurality of key-
words over a period of time, information regarding a user
accessing the web page (e.g., geographic information about
where the user is located, user search pattern information),
etc. These attributes may include various display settings for
the links, such as, but not limited to, font, font color, font size,
spacing, etc. At 404, links may be created on the web page to
each of the first plurality of keywords using the attributes.

FIG. 5 is a block diagram illustrating an apparatus for
placing keyword links on a web page in accordance with an
embodiment of the present invention. A first plurality of key-
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6

words determiner 500 may determine a first plurality of key-
words to be placed on the web page. This may include utiliz-
ing domain match technology to extract keywords from a
domain name for the web page. It may also include examining
the content of the web page to extract keywords. A second
plurality of keywords dynamic determiner 502 coupled to the
first plurality of keywords determiner 500 may dynamically
determine a second plurality of keywords based on informa-
tion related to monetization potential of the first plurality of
keywords. This information may include, for example, the
search through rate for each of the first plurality of keywords
over a period of time, revenue per thousand impressions for
each of the first plurality of keywords over a period of time,
information regarding a user accessing the web page (e.g.,
geographic information about where the user is located, user
search pattern information), etc. The second plurality of key-
words may be subset of the first plurality of keywords. Alter-
natively, the second plurality of keywords may include key-
words not contained in the first plurality of keywords. A
second plurality of keyword link creator 504 coupled to the
second plurality of keyword dynamic determiner 502 may
create links on the web page to each of the second plurality of
keywords.

FIG. 6 is a block diagram illustrating an apparatus for
placing keyword links on a web page in accordance with
another embodiment of the present invention. A plurality of
keyword first ordering determiner 600 may determine a plu-
rality of keywords to be placed on the web page, wherein the
plurality of keywords are ordered according to a first order-
ing. This may include utilizing domain match technology to
extract keywords from a domain name for the web page. It
may also include examining the content of the web page to
extract keywords. A plurality of keyword second ordering
dynamic determiner 602 coupled to the plurality of keyword
first ordering determiner 600 may dynamically determine a
second ordering different than the first ordering based on
information related to monetization potential of the plurality
of'’keywords. This information may include, for example, the
search through rate for each of the first plurality of keywords
over a period of time, revenue per thousand impressions for
each of the first plurality of keywords over a period of time,
information regarding a user accessing the web page (e.g.,
geographic information about where the user is located, user
search pattern information), etc. The second plurality of key-
words may be subset of the first plurality of keywords. A
plurality of keyword second ordering link creator 604
coupled to the plurality of keyword second ordering dynamic
determiner 602 may create links on the web page to each of
the plurality ofkeywords, wherein the links are ordered on the
web page according to the second ordering. If should be noted
that this embodiment may be combined in whole or in part
with the embodiment described in other figures to, for
example, both pair down an original set of keywords and
re-order them.

FIG. 7 is a block diagram illustrating an apparatus for
placing keyword links on a web page in accordance with
another embodiment of the present invention. A first plurality
of'keywords determiner 700 may determine a first plurality of
keywords to be placed on the web page. This may include
utilizing domain match technology to extract keywords from
a domain name for the web page. It may also include exam-
ining the content of the web page to extract keywords. A first
plurality of keyword link attribute dynamic determiner 702
coupled to the first plurality of keywords determiner 700 may
dynamically determine attributes to be used to display the first
plurality of keywords based on information related to mon-
etization potential of the first plurality of keywords. This
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information may include, for example, the search through
rate for each of the first plurality of keywords over a period of
time, revenue per thousand impressions for each of the first
plurality of keywords over a period of time, information
regarding a user accessing the web page (e.g., geographic
information about where the user is located, user search pat-
terninformation), etc. A first plurality of keyword link creator
704 coupled to the first plurality of keyword link attribute
dynamic determiner 702 may create links on the web page to
each of the first plurality of keywords using the attributes.

It should also be noted that the present invention may be
implemented on any computing platform and in any network
topology in which search is a useful functionality. For
example and as illustrated in FIG. 6, implementations are
contemplated in which the user applications are employed on
personal computers 602, media computing platforms 603
(e.g., cable and satellite set top boxes with navigation and
recording capabilities (e.g., Tivo)), handheld computing
devices (e.g., PDAs) 604, cell phones 606, or any other type of
portable communication platform. As discussed above, such
applications may be resident on such devices, e.g., as part of
a browser or other application, or be served up from a remote
site, e.g., in a Web page, (represented by server 608 and data
store 610). The invention may also be practiced in a wide
variety of network environments (represented by network
612), e.g., TCP/IP-based networks, telecommunications net-
works, wireless networks, etc.

While the invention has been particularly shown and
described with reference to specific embodiments thereof, it
will be understood by those skilled in the art that changes in
the form and details of the disclosed embodiments may be
made without departing from the spirit or scope of the inven-
tion. In addition, although various advantages, aspects, and
objects of the present invention have been discussed herein
with reference to various embodiments, it will be understood
that the scope of the invention should not be limited by ref-
erence to such advantages, aspects, and objects. Rather, the
scope of the invention should be determined with reference to
the appended claims.

What is claimed is:
1. A computer-implemented method for placing keyword
links on a web page, wherein a keyword link is a link that is
embedded in a keyword on a web page such that when a user
clicks onthe keyword a linked web page is visited, the method
being executed by at least one computing device, the method
comprising:
determining, by the at least one computing device, a first
set of keywords to be placed on the web page by exam-
ining a domain name of the web page, dividing the
domain name into constituent parts, and using a topol-
ogy to derive keywords related to the constituent parts;

dynamically determining, by the at least one computing
device, based on information related to monetization
potential of the first set of keywords, a second set of
keywords, by comparing the monetization potential of
each one of the first set of keywords with each other,
wherein monetization potential is the likelihood that a
user will ultimately purchase a good or service based on
following a keyword link for a given keyword, wherein
the second set of keywords contains fewer keywords
than and is a proper subset of the first set of keywords;

placing each of the second set of keywords on the web
page, without placing keywords from the first set of
keywords that are not in the second set of keywords, on
the web page; and
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creating, by the at least one computing device, keyword
links for each of the second set of keywords on the web
page.

2. The method of claim 1, wherein the information related
to monetization potential of the first set of keywords includes
information selected from the group consisting of: search
through rate for each of the first set of keywords over a period
of'time, revenue per thousand impressions for each of the first
set of keywords over a period of time, and behavioral infor-
mation regarding a user accessing the web page.

3. The method of claim 2, wherein the behavioral informa-
tion regarding a user accessing the web page is geographic
information about where the user is located.

4. The method of claim 3, wherein the behavioral informa-
tion regarding a user accessing the web page is user search
pattern information.

5. The method of claim 2, wherein the period of time is the
previous day.

6. The method of claim 1, further comprising:

if the user is utilizing a mobile device:

dynamically determining, based on information related
to monetization potential of the first set of keywords,
a third set of keywords, wherein the third set of key-
words is a subset of the first set of keywords and
wherein the third set of keywords contains fewer key-
words than the second set of keywords; and

creating links to each of'the third set of keywords on the
web page.

7. The method of claim 6, wherein the information related
to monetization potential of the first set of keywords includes
information regarding a mobile device utilized by the user.

8. The method of claim 7, wherein the information regard-
ing a mobile device utilized by the user includes information
selected from the group consisting of: Global Positioning
System (GPS) information regarding the mobile device, and
a telephone number of the mobile device.

9. A computer-implemented method for placing keyword
links on a web page, wherein a keyword link is a link that is
embedded in a keyword on a web page such that when a user
clicks onthe keyword alinked web page is visited, the method
being executed by at least one computing device, the method
comprising:

determining, by the at least one computing device, a first

plurality of keywords to be placed on the web page,
wherein the first plurality of keywords are ordered
according to a first ordering, by examining a domain
name of the web page, dividing the domain name into
constituent parts, and using a topology to derive key-
words related to the constituent parts;

dynamically determining, by the at least one computing

device, based on information related to monetization
potential of the plurality of keywords, a second ordering
different than the first ordering by comparing the mon-
etization potential of each one of the plurality of key-
words with each other, wherein monetization potential is
the likelihood that a user will ultimately purchase a good
or service based on following a keyword link for a given
keyword;

placing each of a second plurality of keywords on the web

page, wherein the second plurality of keywords is a
proper subset of the first plurality of keywords, without
placing keywords from the first set of keywords that are
not in the second set of keywords, on the web page,
according to the second ordering; and

creating, by the at least one computing device, keyword

links to each of the plurality of keywords on the web

page.
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10. A method for placing keyword links on a web page,
wherein a keyword link is a link that is embedded in a key-
word on a web page such that when a user clicks on the
keyword a linked web page is visited, the method comprising:

determining, by the at least one computing device, a first
plurality of keywords to be placed on the web page by
examining a domain name of the web page, dividing the
domain name into constituent parts, and using a topol-
ogy to derive keywords related to the constituent parts;

dynamically determining, by the at least one computing
device, based on information related to monetization
potential of the first plurality of keywords, wherein mon-
etization potential is the likelihood that a user will ulti-
mately purchase a good or service based on following a
keyword link for a given keyword, attributes to be used
to display links to the first plurality of keywords on the
web page, by comparing the monetization potential of
each of the first set of keywords with each other;

placing each of a second plurality of keywords on the web
page, wherein the second plurality of keywords is a
proper subset of the first plurality of keywords, without
placing keywords from the first set of keywords that are
not inthe second set of keywords, on the web page, using
the attributes; and

creating, by the at least one computing device, keyword
links to each of the second plurality of keywords on the
web page.

11. The method of claim 10, wherein the attributes include
an attribute selected from the group consisting of: font, font
size, font color, and style.

12. One or more computing devices for placing keyword
links on a web page, wherein a keyword link is a link that is
embedded in a keyword on a web page such that when a user
clicks on the keyword a linked web page is visited, the one or
more computing device comprising:

afirst plurality of keywords determiner configured to deter-
mine a first set of keywords to be placed on the web page
by examining a domain name of the web page, dividing
the domain name into constituent parts, and using a
topology to derive keywords related to the constituent
parts;

a second plurality of keywords dynamic determiner
coupled to the first plurality of keywords determiner and
configured to dynamically determine based on informa-
tion related to monetization potential of a first plurality
of keywords, a second plurality of keywords, by com-
paring the monetization potential of each one of the first
plurality of keywords with each other, wherein moneti-
zation potential is the likelihood that a user will ulti-
mately purchase a good or service based on following a
keyword link for a given keyword, wherein the second
plurality of keywords contains fewer keywords than and
is a proper subset of the first plurality of keywords;

a second plurality of keywords placer coupled to the sec-
ond plurality of keyword dynamic determiner and con-
figured to place each of the second set of keywords on
the web page, without placing keywords from the first

10

15

20

30

35

40

45

50

10

set of keywords that are not in the second set of key-
words, on the web page; and

a second plurality of keyword link creator coupled to the

second plurality of keywords placer.

13. One or more computing devices for placing keyword
links on a web page, wherein a keyword link is a link that is
embedded in a keyword on a web page such that when a user
clicks on the keyword a linked web page is visited, the one or
more computing devices comprising:

means for determining a first set of keywords to be placed

on the web page by examining a domain name of the web
page, dividing the domain name into constituent parts,
and using a topology to derive keywords related to the
constituent parts;

means for dynamically determining, based on information

related to monetization potential of the first set of key-
words, a second set of keywords, by comparing the
monetization potential of each one of the first set of
keywords with each other, wherein monetization poten-
tial is the likelihood that a user will ultimately purchase
a good or service based on following a keyword link for
a given keyword, wherein the second set of keywords
contains fewer keywords than and is a proper subset of
the first set of keywords;

placing each of the second set of keywords on the web

page, without placing keywords from the first set of
keywords that are not in the second set of keywords, on
the web page; and

means for creating links to each of the second plurality of

keywords on the web page.

14. A program storage device readable by a machine, tan-
gibly embodying a program of instructions executable by the
machine to perform a method for placing keyword links on a
web page, wherein a keyword link is a link that is embedded
in akeyword on a web page such that when a user clicks on the
keyword a linked web page is visited, the method comprising:

determining a first set of keywords to be placed on the web

page by examining a domain name of the web page,
dividing the domain name into constituent parts, and
using a topology to derive keywords related to the con-
stituent parts;

dynamically determining, based on information related to

monetization potential of the first set of keywords, a
second set of keywords, by comparing the monetization
potential of each one of the first set of keywords with
each other, wherein monetization potential is the likeli-
hood that a user will ultimately purchase a good or
service based on following a keyword link for a given
keyword, wherein the second set of keywords contains
fewer keywords than and is a proper subset of the first set
of keywords;

placing each of the second set of keywords on the web

page, without placing keywords from the first set of
keywords that are not in the second set of keywords, on
the web page; and

creating keyword links for each of the second plurality of

keywords on the web page.
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